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How Do You Get Free Word Of Mouth Advertising  
For Life? Transcript 

Tagline. I made it to Vegas. In this episode you will learn how to use the secret power of tag lines to jet 
fuel your brand and come out of nowhere, how to get free advertising for life, and how to create a tag 
line that doesn't suck the energy right out of your brand. Let's get started. 

How do you get free advertising for life? You use the four attractions of every great tag =line; emotion, a 
wish fulfilled, memorable, and new but familiar. Let's start with emotion. What emotion is Vegas 
promising every visitor? I will tell you, I was overwhelmed by it the second I stepped into a casino, and 
that is the emotion of liberty. Free from the 9:00 to 5:00. I started to have thoughts like, "I shouldn't 
work. I should just play for a day. I should just sit at the," I don't even gamble, "sit at the machine like 
everyone else or have a drink or go get a really good meal. What shows can I see?" These thoughts just 
started to come into my mind, even though they're not exactly things that I normally would love to do.  

How are they doing that? They are completely giving you a sense of being in an oasis, like the Sphinx in 
the desert. Right? You have no idea of the sense of time. In fact, the guy on the elevator was like, "I 
don't even know. Good afternoon? Good evening? I'm not sure." There's not a clock to be found. There's 
no windows to be found. It took me the longest to actually figure out how to get out of the casino to 
come and talk to you out on the streets of Vegas. You're overwhelmed with this sense of liberty. 
Everyone's partaking in the emotion, in every aspect, in everything that they do in their brand. They're 
using all 10 branding landmarks, firing all the time. Their tagline is perfectly on brand for that feeling of 
liberty. What happens here, stays here. You can go wild and there'll be no consequence, no 
repercussion, no tomorrow.  
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The second attraction of a great tagline is a wish fulfilled. What's your wish fulfillment? Maybe you'll win 
the lottery here in Vegas. Maybe you'll get lucky in another way. Everyone here is looking for a spark of 
something exciting and new. Right? Your wish fulfilled is to come here, let loose, and see what ride you 
end up on. That liberating feeling of hopping on a roller coaster, knowing it'll be a little bit scary, but 
you'll probably be all right, because what happens here, stays here. 

You want to be memorable. That's the third attraction of a great tagline. How is that tagline so 
memorable? Well, they use the word here twice. It's very short. It's catchy. It's emotional. It really 
speaks to exactly what you want in your tagline. I mean, in your experience in Vegas, which is that 
feeling of no tomorrow, no responsibility. It's very memorable in that it hits the emotion and that it 
repeats the word "here" twice; what happens here, stays here.  

Then the fourth attraction is new but familiar. How is this a nice balance between new but familiar? 
Well, we haven't really heard the phrase "what happens here, stays here." However, we often say, 
"Keep it in the vault. Lock it down. On the down low. The secret. Hush, hush. Level five, hush hush." That 
is the familiar feeling of being in on a secret, keeping your friends' secrets. This entire town has 
promised to be your friend and to keep your secrets. It is definitely a great balance of new but familiar in 
what happens here, stays here. If your tagline can hit all four of those attractions; emotion, a wish 
fulfilled, memorable, new but familiar, then you've got a bullseye. 

 


